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LILI SIDONIO, creator and

muse of her own brand.
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Molly Bracken's history stretches beyond borders and time, to the Irish
countryside of the 1920s, where sepia photographs of a young woman discovered
by Catherine and Julian Sidonio became a real source of stylistic inspiration for these
two fashion enthusiasts. A unique heritage and history that the brand’s two designers
wanted to pass on through collections mixing bohemian and retro chic.

Drawing on their fashion expertise, in 2008 they created Molly Bracken, a
brand dedicated to today's women, with beautiful pieces featuring exclusive prints
and color.

In , they created Mini
Molly, a collection for little girls. Then,
in 2016, a first Lili Sidonio capsule
collection. The muse and designer of
this collection, with its arty pop and
graphic accents, is none other than
their youngest daughter Lili, then aged
14 when she created the eponymous
brand.

and will see the
launch of La Maison Loungewear by
Molly Bracken.

will be a landmark year
with a major launch: Le Bain by Molly
Bracken. A new way of expressing
the strengths of our brands: colors,
exclusive prints, details, light and
subtle materials.

Julian STDONTO - CEO

Catherine SIDONTIO - Co-director and artistic director
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In , Lili Sidonio enriches
its summer collection with a range of
swimwear featuring the brand's fun,
colorful codes, while Gabrielle presents
a revisited style for the same season,
dedicated to chic-bohemianism and
assertive glamour..
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countries

5 continents

4 brands
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WOMAN’S SPORTSWEAR COLLECTION
20 A 40 YEARS OLD
DNA STYLE : SPORTSWEAR

GIRLS COLLECTION
8-16 YEARS OLD
DNA STYLE : BOHEMIAN, GIRLY ROCK

CORPORATE
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CORPORATE

CREATION LOGO WINTER 2016 : WINTER 2017 : DEVELOPMENT LAUNCH OF THE LILI SIDONIO ]——Q
OF THE POMPOM (: Y : ) REDESIGNED MOLLYBRACKENCREATES ~ MOLLY BRACKEN OFACSR PROGRAM,|—| COLLECTION (: Y :’ LAUNCHES ITS
SWEATER, THE CAPSULE COLLECTION CREATES DEDICATED TO LA MAISON SWIMWEAR RANGE
O BRAND'S ﬂ MOLLY BRACKEN LILI SIDONIO THEPREMIUMBRAND ﬂ SOCIAL AND N BY MOLLY BRACKEN N N
FLAGSHIP LAUNCHES ITS ENVIRONMENTAL GABRIELLE
O PRODUCT O ONLINESTORE ~ THE BRAND'S O ISSUES O O PRESENTS HER O
COMMITMENT TO STYLE
ZERO ANIMAL SPRING-SUMMER
N N MATERIAL @ N N N 2023 N
—@ @ @ @ @ L @ @ @ @ @ @ L = L 4 - @ -
w
CREATION CREATION SUMMER 2016 : SUMMER 2017 : MOLLY BRACKEN MOLLY BRACKEN MOLLY BRACKEN NEW ! 5
OF THE OF THE BRAND MOLLY BRACKEN MOLLY BRACKEN CELEBRATES ITS LAUNCHES ITS LAUNCHES 3 J <
BRAND MINI MOLLY AND THE FRENCH CREATES THE 10 YEARS NEW NEW ™
MOLLYBRACKEN BRAND GABRIELLE BRAND ANNIVERSARY. BTOB RANGES °MIBILLY [ERACIER o
SARMORILEAE REDESIGN OF THE PLATFORM LE SOIR NAYIED e
CREATE A LOGOS. LE BAIN COMPANY OF THE >
CAPSULE LE SPORT YEAR BY TPM >
COLLECTION + CREATION OF A -
1000 M2 DESIGN (e}
WORKSHOP AT THE >
HEAD OFFICE

* LAUCHING OF
LIVES STREAMINGS
«RENDEZ-VOUS
MODE»

Molly Bracken S/S 25 collectio

Lili Sidonio S/S 25

Lunch on the grass, Molly Bracken - archive

Creation Mini Molly
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MOLLY %#BRACKEN @

ouroffice [0 4 ( France, Spain, England and USA )
® 19 out of 7,600+ points

EUROPE

Points of sale

FRANCE
ANDORRA
PORTUGAL
SWITZERLAND
BELGIUM

SPAIN
ENGLAND
ITALY
AUSTRIA
GREECE

LUXEMBOURG
LATVIA
GERMANY
POLAND
NETHERLANDS

LITHUANIA
ESTONIA
IRELAND

INTERNATIONAL

CANADA
USA
MEXICO
EQUATOR
CHILI

COSTARICA

PORTO RICO
UNITED-KINGDOM
UNITED ARABEMIRATES
JAPAN

HONG KONG
CHINA
SOUTHKOREA
AUSTRALIA
NEWZEALAND

IMPLEMENTATION

MOLLY &% BRACKEN
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A 300" IMPIEMENTATION

LILI Sinopge |
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WHO'S NEXT

MAGIC VEGAS

MAGIC NASHVILLE

COTERIENYC

ATLANTA APPAREL

DALLAS APPAREL

CHICAGOCOLLECTIVE

VANCOUVER METRO
SHOW

MIAMI SWIM SHOW

OUR MARKET PLACES

LA REDOUTE

EL CORTE
INGLES

SHOWROOM
PRIVE

VEEPEE ...

DISTRIBUTION

MOLLY % BRACKEN
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é Molly Bracken brands are now available on a professional replenishment
& platform, allowing seasonally active customers to manage their replenishment in
a proactive and organized way.
This new logistical resource provides the opportunity to view the entire
collection, discover new styles, complete initial orders, better manage market
demands and optimize performance.
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MOLLY BRACKEN

B D POSITIONING

#’C’/M/g/

Molly Bracken ventures back in time to create a collection inspired by

MOLLY #BRACKEN

retro-bohemian and vintage styles, all while never losing its iconic French
Anglo-Saxon style.
Our collections are dedicated to the active, yet resolutely feminine, women that
values responsible fashion at affordable prices. Molly Bracken offers timeless
collections, each true to their own theme.

Our collections offers exclusive prints, shapes, materials and colors that
keep the woman on-the-go stylish yet comfortable, allowing her to accomplish her
wildest dreams.
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Frens

Lili Sidonio excels in her pop and urban style with an artsy touch.

She revisits iconic shapes and silhouettes from the 80s’ and early 2000s, enjoys
reinventing preppy and rock fashion codes. She reinvents Must-Haves by playing
wih volumes and fabrics. Edgy and oversize silhouettes, flashy styles: the LILI
SIDONIO brand takes us to her stylish universe with pop or preppy accents, like a
return to her heritage...for a mulifaceted wardrobe as today's young ladies wish to

dress...

LIILI SIDONIO

MOLLY #BRACKEN
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LIILI SIDONIO

MOLLY #BRACKEN
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MOLLY BRACKEN GIRL

B D POSITIONING

#’C’/M/g/

MOLLY #BRACKEN

Catering to girls from 8 to 16 year olds, the Mini Molly collection highlights
bohemian rock accents while prioritizing fabrication, colors and details.
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MOLLY BRACKEN GIRL

MOLLY #BRACKEN
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GABRIELLE

VAVAN
-

ﬂVC/M/g/

Dedicated to active women in search of an upgraded wardrobe, Gabrielle
offers a stylistic positioning of bohemian chic and assertive glamour.

With an eco-responsible approach, Gabrielle offers iconic pieces with a
cruise spirit and subtle, refined materials.

GABRIELLE

MOLLY #BRACKEN
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LE SOIR
par

MOLLY&#BRACKEN

B D POSITIONING

#’C/M/g/

«Le Soir by Molly Bracken» effortlessly combines elegance and romance,
using dreamy pastels and elegant lengths.

Maxi dresses, flowing wide-leg jumpsuits and formal dresses complete
this subtle, timelessly chic collection.

LE SOIR

MOLLY % BRACKEN
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Le Bain
par

MOLLY#BRACKEN

Frens

Catherine Sidonio imagined a collection dedicated to beachwear.
Subtly matching Molly Bracken’s well known codes and style, Catherine designed 80 romantic,
bohemian beachwear pieces, creating a complete collection. The collection invites you to en-
joy the sun and embrace your femininity...
Ibiza-style crochet pieces coordinate with long openwork skirts and little halter dresses, beau-
tiful colorblock plains match with coordinating prints, glitter materials with a clubbing spirit play
up the shine and coordinate with chic and glamorous swimwear, subtly animal prints win over one

shoulder swimsuits, fluid pants, light pareos when pieces with a plant theme, palm trees and colorful

patterns, echo the luxuriance of summer.
i P 5 A i

LE BAIN

MOLLY #BRACKEN
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LA MAISON <
par
MOLLY## BRACKEN

M \

B DD POSITIONING
J‘C’/M/g/ i}
By creating «La Maison par Molly Bracken», our designer Catherine Sidonio 2
was inspired by our new lifestyles, which combine teleworking with the desire to ?}
look good at home. E
A chic and comfortable wardrobe, declining the prints of the main line in g

beautiful kimono-style ensembles. Fine knits, delicate satins and flowing fabrics

make up this feminine, colorful loungewear collection.

Page 20




COM NIC TION ON AGIOBALSCAIE
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FACEBOOK
COMMUNITY

INSTAGRAM
COMMUNITY

TWITTER
COMMUNITY

TIK-TOK
COMMUNITY

LINKEDIN
COMMUNITY

INFLUENCER
PROGRAM

PARTNERSHIPS

PARTNERSHIPS
WITH PRESS AND
SOCIAL MEDIA

GIVEAWAYS

BRAND
PARTNERSHIPS

MARKETING

MOLLY % BRACKEN
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WOMENS PRESS
o efons

Molly Bracken communicates and has global visibility on
an international scale.

Press, billboards, TV, influencers, co-branding, social
networks, partnerships, our brands are present across all media
and communication outlets and remain at the forefront of
innovation.
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()I{T%HS AND SUCCESS STORIES
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NEW ROMANCE
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CATHERINE

SIDONIO

LA CREATRICE DE LA MARGIE MOLLY
BRACKEM SE RESSOURCE DANS LE SUD,
EMNTRE ART ET NATLIRE. 2 uavsuscs sacousr
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EM CE MOMENT  |ntuition de

Une plongée dans un Miami néo-rétro
avec la nouvelle collection Lili Sidonio

Un esprit fun, coloré et glossy nous met dans I'ambiance du Miami des années 80. Imprimés
colorblock, signatures flashy et piéces iconiques amusantes jalonnent la collection de prét-a-
porter et de maillots de bains qui reprennent les mémes codes

Qui est Lili Sidonio 7

Et pour retrouver xction de Lili Sidonio, directon son

MEDIA
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Recard | Comew da Manhi | Negésiar | S3bada | Flash | Vitas | CMTY |

“E um estilo essencialmente feminino, definido por padroes e cores exclusivas.

Este espirito boémio dos anos 70 marca as nossas colegdes e & isso que os
nossos clientes adoram’, conta Julian Sidonio, codiretor da prestigiada marca
francesa Molly Bracken, que J4 se tornou um verdadeiro sucesso no universo

da moda internacional

A historia de Molly Bracken vai além das fronteiras e do tempo. A marca é francesa,
mas a sua criagéo foi inspirada nas fotografias de uma jovem mulher tirada na Irlanda,
nos longinquos anos 20. Molly, a mulher irlandesa da fotografia, elegante, feminina e
forte, é nada mais nada menos do que a avé de Julian Sidonio.

Para os criadores da marca, Julian e a sua mulher Catherine - que também a
papel de diretora artistica -, 0 objetivo e visao das diferentes colegdes é transi
heranga, historia distinta e detentora de uma nostalgia quase mistica.

"Com a Molly Bracken, queria criar uma marca que estivesse em sintonia con
tempos, oferecendo a todas as mulheres um estilo distinto a um prego contrc
por isso que as nossas marcas incluem muitos modelos, com uma vasta gam
cores e tamanhos. As colegbes destinam-se a todos os estilos femininos. Esta
do nosso modelo de negécio’, reflete o codiretor, em entrevista exclusiva a C¢
sobre as mensagens e valores que pretende transmitir as mulheres através d
Bracken, como homem por detrés de uma marca feminina mas também cor

quelz Maquia | Must | Ciasstcades | Laja 3 Assnaluras | Emprege | Publicidade | Ceofina Media

LAY/ L

De quem foi a ideia de ter a Lili a desenhar e a dirigir essa
linha?

Foi uma ideia conjunta e partilhada. Temos um espirito empreendedor e adoramos
moda. Est nos nossos genes. A minha filha Lili Sidonio tinha uma visao de moda
muito pessoal... os modelos que queria, os estilos que queria encarnar como jovern e
hoje como mulher jovem. Codigos urbanos e artisticos com referéncias aos anos 80 e
90.Tal como a mae, a Lili ama arte e dela extrai muitas referéncias, mas mais
contemporaneas: pop art, abstrata ou arte cinética. Estudou na Central Saint Martins
School e esta agora no King's College, ambas em Londres, para alargar os seus
conhecimentos e a sua viso do mundo. E definitivamente uma designer e uma
mulher que decide o seu proprio destino.

Molly Bracken a

Como nasceu a Molly Bracken?

esa. Uma fgur a que simboliza a v
era pos-itoriana. Depos da guers, a5 mulheres, enquanto mulh

s

A pandemia teve impacto no negécio? O coméreio retalhista
ainda esti "vivo e bem"?

c i Bracken'
um intafge chipios shes. s e, srnos o s Pt
o

nidades nternacionas de modo  chegarmos

Atualmente, no mundo da moda, est a ser dada muita

t nop producio. Como
‘marc dvel, que deuaMolly
Bracken no sentido de criar uma forma mais sustentavel para
as novas coleges?

MODA, NOSTALGIA E
IRREVERENCIA: JULIAN
SIDONIO E O HOMEM POR
TRAS DA MARCA FEMININA DO
MOMENTO

0 nome desta marca francesa é dedicado a avé de Julian, uma mulher elegante, feminina e forte.

03 DE ABRIL DE 2023
Méxima
undada em 2008 e atualmente com mais de sete mil pontos de venda em todo o

mundo, a Molly Bracken &, segundo Julian, dedicada as mulheres de hoje, com pecas
intempestivas revisitadas.
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INSTAGRAM. FACEBOOK AND TIKTOK

COMMUNITY

@mollybracken_official
153k followers

molybracken_official @ i v Cosdoer s

f
| moiivae
| ARACKEN

Molly Bracken Officiel

116 k followers

H
[
?

o ram

@mollybracken_official
3 k followers

& Molly Bracken Officiel L 2>

@mollybracken_official

66 3006 265K

m Myetrm v

Fashion Brand designed in France

",
e

SOCIAL MEDIA

MOLLY #BRACKEN
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INSTAGRAM
COMMUNITY

lilisidonio_official

30,1k followers

Misidonio_official & Buintie] - L
48 01k &5
Ll Stoni

LILI SIDONID

XEEELE

FACEBOOKAND TIKIOK.

Lili Sidonio

3,2 K followers

]

Lili Sidonio

1,7 K follow

Lili Sidonio

<

‘X,

<
o
o

N

N

ers

a)

@lilisidonio_official

31 1748 4

Suivis Fallowers o
7 Message 2y
Rock, Pop & Preppy

#liliciub &
Designed by Lili Sidonio

(i) LIVE

52K

I'zime

&

SOCIAL MEDIA

MOLLY #BRACKEN
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Influencer Marketing has been fundamental in making our brands known on an in-
ternational scale. We regularly collaborate with micro and macro-influencers from all over the
world, including FRANCE, SPAIN, ITALY, PORTUGAL, GERMANY, BELGIUM, UK, USA, CANADA,
GREECE, IRLAND...

SOCIAL MEDIA
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@mariaccm
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3457 suivilels

W5 kilicwers

ILENIA ZANETTI
B lenizzanaci

909 publications
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MOLLY#BRACKEN

Sales department
monique@mollybracken.com

Communication department
communication@mollybracken.com
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